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An American’s Paris

Tourism and the American Consumer, 1947-1961




Thesis Statement

I explore the effects of American tourists and their
consumption on the city of Paris, suggesting that
American tourist perceptions of and demand for
authenticity ultimately encouraged a resurgence of
Frenchness in Paris.




The Big Ideas

e American and French culture in the 1950s

e American perceptions of Frenchness

e American tourist desire for authenticity
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